THE IMPORTANCE OF IMAGE

A results driven approach to tourism development



Travel Motivators — What’s

Important in Getting on the
Destination Wish List

-

Exciting

Adult Atmosphere
Family Atmosphere
Unique

Popular
Worry Free
Sightseeing

Entertainment
Luxurious

Climate
Sports & Recreation
Affordable

Importance* >
o

*A measure of the degree of association between ratings of destinations on each factor and for being a place “l would
really enjoy visiting”



Syracuse’s Overall Image vs. The

Competition




Syracuse’s Overall Image vs. The

Competition

“A place I'd really enjoy visiting”
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Shopping



Cuisine




Arts & Culture



Sports & Recreation



Pampering



Online Advertising




Public Relations

 Public Relations Tools:
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Thursday, October 30 (noon newscast)
CJOH-TV (the CTV affiliate for the Ottawa, Ontario market)
Broadcasts locally on channel 13



Emailler program

- Syracuse Convention & Visitors Bureau and Onondaga County Parks Presents: Tailgating, Parading, - Windows Internet Explorer
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Want more information on what t

Summer is winding down but that doesn't mean the fun has
to stop. Celebrate autumn in the 'Cuse! We've got football
fun and a million and one festivals just waiting for your
attendance! So turn off the movie in the mini-van and let the
tailgating begin.
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Packages

 Thematic Package Development
o Offer value & experience (NOT DISCOUNT!)









Preble Rest Area

-




Why CNY?

Spreading the message to our
area’s hospitality providers
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Absolute Unique Visitors up 45% YOY



Inquiries (Phone & Email)

June 1to May 31

1,600+ 1,460
1,400 . .
Program inquiries up 92% YOY
1,200+
1,000+

800+ 690 65

600 1

400+
200+

NY ONT PA Other

12008 - 2009 00 2007 - 2008

2008 — 2009 Total Inquires — 2,627



Impact of Advertising on

Syracuse’s Image
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Impact of Advertising on

Incidence of Travel to Syracuse

30

20
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Percent
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Aware of advertising* Unaware of advertising

*Saw at least one ad
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Return on Advertising Budget

Incremental trips due to advertising
Incremental spending due to advertising
Taxes generated on incremental spending
Advertising budget

Spending generated per advertising dollar

Taxes generated per advertising dollar

36,000
$4,173,000
$485,000
$357,452
$11.67
$1.36
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Impact of Advertising on

Intent to Visit Syracuse
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Aware of advertising* Unaware of advertising

*Saw at least one ad

28



Intend to Visit in Next Year

Syracuse/Skaneateles J 29

Harrisburg/Hershey _ 14
Buffalo/Niagara _ 13

Albany 13
Saratoga 12
Rochester =
CI) 1I0 20 30 40

Percent Who Definitely/Probably Will
29



Syracuse’s Product Delivery

*Visited in past two years 30



2009
Direct
Marketing

« Highly targeted, very
gualified audience

* Personalized message

» Accentuate deals and
offers to push conversion



2009 Visitors Guide

e Partnership with Post
Standard
— 59% greater reach

— Significant savings for
advertisers

— Seasonally topical
— Magazine format



Syrartcuse.com

2009 Davies Sisters exhibit — Everson Museum
Overnight stays

Th3 promotions

Local galleries and studios
Museums

Performances

Connective corridor

Other points of engagement




SAGA

* Build golf packages

* Provide direct promotion through golf
shows
 Membership for:
— Golf courses
— Accommodations
— Affiliated businesses

www.GolfSyracuse.org




Microsite

High-quality collateral piece
Concentrated sales initiatives
Concentrated services programs



Offers
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